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A full Service Italian & American Restaurant 

645-9391 
1619 UNIVERSITY 

1/2 BLOCK WEST OF SNELLING 

Pizza • Pasta • Salad • Sandwiches 

Dine In • Take Out • Free Delivery 

•Pizzas 
•Lasagna 
•Spaghetti 
•Vegie Salad 
•AntiPasta Salad 
•Chicken Dinners 

Coupon • Clip 

Free Order of 

Mozzarella Cheese Toast 
with any order 

over $12.00 

•Pie 
•Malts 
'Breakfast 
'Hamburgers 
•Deli Sandwich 
•Soup & Salads 

Coupon • Clip 

Large 
One-Topping Pizza 

for only 
$8.99 

(may not be used with any other discount or offer) 
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ARA and SYSCO Price Comparison II 
by Brian Wilhorn 

In the last issue of the Sword, I compared 
ARA's prices to those of Rainbow Foods 
and found quite a difference. This article 
compares the prices ARA charges for 
some of their bulk items to the prices that 
are available to them from SYSCO, the 
company that ARA does the majority of its 
purchasing from. As with the last article, 
the findings are quite interesting. 

I confirmed the fact that ARA does most 
of its purchasing from SYSCO with two 
ARA employees, Mary Arnold also said 
that ARA deals primarily with SYSCO. I 
also asked one ARA head employee about 
the 65% mark up price, a figure that has 
been floating around campus in various 
conversations. Although she was unable to 
give me an exact number or an estimate, 
she did tell me that 65% sounded incredi-
bly high. However, Mary Arnold reported 
that the total cost of an item to the students 
is determined where 35% of the cost 
reflects the amount ARA paid and 65% 
reflects costs that are incurred in preparing 

and storing the products as well as paying 
for employees to handle them. 

Because I did the questioning over the tele-
phone, I was unable to compare as many 
prices as I did in the last article. I tried to 
get prices from a variety of different prod-
ucts in order to represent the range of those 
offered to students by ARA. SYSCO's 
prices will always be given first, followed 
by ARA's prices. The last figure will be a 
mark up percentage. 

Enough words. Let's get to some numbers. 

Brownie mix can be purchased from 
SYSCO in a case of 6 bags, each bag being 
6 lbs., for $48.37 which works out to be 
$8.06 per bag. ARA charges $19.50 for 
one 6 lb bag. That's a 142% mark up. 

For pancake mix, SYSCO charges $21.75 
for a case of six, 5 lb bags. That's $3.63 
for a 5 lb bag (using the calculated price 
per pound, that is $4.35 for a 6 lb bag). 
ARA charges $9.63 for a six pound bag. 
That is a price difference of 121%. 

SYSCO sells their hams for $1.85/lb. That 
works out to be $24.05 for a 13 lb ham. A 
13 lb ham from ARA sells for $89.31. A 
whopping 271% difference! 

The SYSCO price for hamburger patties is 
$1.50/lb. For 20 lbs: worth (that's 80 / 4 
oz. patties) the price would be $30.00. The 
price at ARA for 80 / 4 oz. patties is 
$82.20. This is a 174% mark up. 

SYSCO price for turkey breast ranges from 
$1.80/lb to $3.75/lb. Using the highest 
figure, 9 lbs. of turkey breast would be 
$33.75. ARA charges $52.80 for 9 lbs.. 
That is only a 56% disparity. 

If you are looking for 10 lbs. of American 
cheese slices, you can get them from 
SYSCO for $18.50. From ARA you would 
have to pay $32.07. A markup of 73%. 

Ten pound bags of small elbow noodles 
are $8.07 from SYSCO. From ARA the 
price is $16.92. That's a 110% mark up. 
For a 10 lb bag of spaghetti noodles, 
SYSCO charges $8.75 while ARA charges 
$17.43. That's a mark up of 99%. 

Finally, when the feast is over and you 
have to clean up, 250 thirty gallon trash 
bags can be purchased from SYSCO for 
$12.99. Or you can get the same 250 from 
ARA for $31.56, a difference of 143%. 

Now that the facts have been stated, it 
comes time once again for the Concordia 
student with a high balance on their food 
service card to make a choice. 
Unfortunately, not many options have been 
given to these students. Either they can just 
give the money to the school or get a 13 lb 
ham and some brownie mix for their 
remaining $100. Once again, I'll let you 
decide. 

Higher Education Center 
Against Violence and Abuse 
News Release 

The University of Minnesota has been 
selected to establish and manage the 
Minnesota Higher Education Center 
Against Violence and Abuse, David R. 
Powers, executive director of the Higher 
Education Coordinating Board (HECB), 
announced. The HECB has awarded a 
$240, 000 grant to the University for the 
biennium to operate the center. 

Although located at the University of 
Minnesota, the Center will serve as a 
statewide resource to all Minnesota higher 
education institutions and selected profes-
sional licensing agencies. 

The Center will work with organizations 
statewide to develop higher education pro-
grams to prepare professionals to provide 
safety and services to victims of violence, 
hold perpetrators accountable for their 

actions, and address the root causes of vio-
lence. Also, the Center will assist 
post-secondary institutions in educating 
students, faculty, and staff about their 
rights and responsibilities regarding harass-
ment and violence on campus and in the 
community. 

The Center will have several responsibili-
ties. It will: 

* manage task forces of higher education, 
professions, and communities working on 
violence issues to identify needs and strate-
gies in particular professional areas. Each 
task force will evaluate current profes-
sional programs, licensing and 
accreditation standards to determine if 
members of the profession are adequately 
prepared and updated on their responsibili 
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